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As we announced our first-quarter 2021 results we were encouraged by the 
good momentum and growth we’ve seen. At the same time, we reflected 
on all the changes of the past year — the lost social connections, economic 
opportunities, the lost lives. With the crisis intensifying in India, Ajay Banga 
said, “The situation is gut-wrenching; it’s clear that no one has been left 
untouched and that no one can be a bystander.” To help, Mastercard is doing 
whatever we can to directly address critical COVID-related needs in India. 
Read more about our commitment here.

In this issue, we explore how emerging payment technologies supported  
so many people through the pandemic, and how Mastercard is continuing  
to advance many forms of digital payments as we push for real changes to 
make for a better, more inclusive world. To learn more about the next steps 
we’re taking to help people and economies to rebuild together, read this  
Annual Letter from Mastercard’s leadership.

A WARM WELCOME

https://s25.q4cdn.com/479285134/files/doc_financials/2021/q1/1Q21-Earnings-Release.pdf?et_cid=122469&et_subid=20401170&et_mid=6344858
https://www.mastercard.com/news/press/2021/april/mastercard-to-donate-10-million-to-address-india-s-covid-crisis/?et_cid=122039&et_subid=18629329&et_mid=6331618&et_cid=122469&et_subid=20401170&et_mid=6344858
https://mastercardcontentexchange.com/news/perspectives/2021/annual-letter-from-mastercard-leadership-2021/?et_cid=122469&et_subid=20401170&et_mid=6344858
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STATE OF PAY 

COVID Effect: 
Consumers Quickly 
Shift to Emerging 
Payment Technologies
New global research from Mastercard 
reveals that more than 9 out of 10 
people globally are considering using 
emerging payment methods this year. 
Here in APAC, consumers are even 
more enthusiastic about QR codes, 
cryptocurrencies and digital wallets 
than their global counterparts. Sandeep 
Malhotra explains the findings on CNBC. 

Explore the Mastercard  
New Payments Index →

https://www.cnbc.com/video/2021/05/04/mastercard-sees-a-surge-in-alternative-payments-during-covid.html?et_cid=122469&et_subid=20401170&et_mid=6344858
https://www.cnbc.com/video/2021/05/04/mastercard-sees-a-surge-in-alternative-payments-during-covid.html?et_cid=122469&et_subid=20401170&et_mid=6344858
https://www.mastercard.com/news/ap/en/research-reports/mastercard-new-payments-index/?et_cid=122469&et_subid=20401170&et_mid=6344858


Digital First Program: Now Boarding APAC FIs

Podcast: Why Are Instalments Booming?

To help customers get ahead of shifting consumer preferences, 
Mastercard has strengthened its Digital First program by providing a 
network of partners that support each step of the consumer digital 
journey – from acquisition and usage to management. Consumers enjoy 
near-instant issuance and more choice. 

43% of consumers in Asia would be willing to spend 15% more if they 
could pay by instalments – a compelling proposition for many in the 
payments ecosystem. In this episode, we unpack the surging popularity 
of “buy now, pay later” offerings and how instalments differ from the 
layaway plans of old.

Learn more →

Listen now →

STATE OF PAY 

https://www.mastercard.com/news/ap/en/newsroom/press-releases/en/2021/april/mastercard-strengthens-digital-first-program-in-asia-pacific-to-meet-rising-demand-for-convenient-and-secure-transactions/?et_cid=122469&et_subid=20401170&et_mid=6344858
https://vimeo.com/544439234?et_cid=122469&et_subid=20401170&et_mid=6344858
https://www.mastercard.com/news/ap/en/newsroom/press-releases/en/2021/april/mastercard-strengthens-digital-first-program-in-asia-pacific-to-meet-rising-demand-for-convenient-and-secure-transactions/?et_cid=122469&et_subid=20401170&et_mid=6344858
https://vimeo.com/544439234?et_cid=122469&et_subid=20401170&et_mid=6344858


Expert Opinion:  
Here’s What’s Next  
in Payments
INSIDER brings Finance Transformers 
together to discuss the massive shift 
towards digital payments spurred by the 
pandemic and what’s in store in 2021. 
Mastercard’s Ari Sarker says that, like 
“muscle memory,” many changes - and 
drivers of digital payments growth - will 
persist as consumers and merchants 
adopt a “digital first” mindset. 

See what they had to say →

PAYMENTS LANDSCAPE

https://www.businessinsider.com/qa-4-execs-transforming-the-payments-industry-discuss-whats-next-2021-3?et_cid=122469&et_subid=20401170&et_mid=6344858&r=AU&IR=T
https://www.businessinsider.com/tb/the-list-of-300-people-transforming-business-in-asia-2020-9?et_cid=122469&et_subid=20401170&et_mid=6344858
https://www.businessinsider.com/qa-4-execs-transforming-the-payments-industry-discuss-whats-next-2021-3?et_cid=122469&et_subid=20401170&et_mid=6344858&r=AU&IR=T


New Report: Retail’s Digital Acceleration

Asia Pacific Consumer Retail Barometer

Consumers worldwide spent nearly $9 trillion at online retailers in  
2020 as Covid-19 forced new ways of getting goods and services.  
Chief Economist APAC & MEA speaks to CNBC about what’s next in  
the commerce e-volution.

With most markets seeing upticks in sentiment, retail sales and credit 
card expenditure, the APAC average rebounded strongly in February to its 
highest point in 13 months, after a weak start to 2021 in January. 

Get the Recovery Insights report →

Download the report →

PAYMENTS LANDSCAPE

https://www.cnbc.com/video/2021/04/07/e-commerce-surge-is-easing-off-in-some-sectors-this-year-mastercard.html?et_cid=122469&et_subid=20401170&et_mid=6344858
https://www.mastercard.com/news/media/qdrbk2pz/april-2021-mastercard-ap-consumer-retail-barometer.pdf?et_cid=122469&et_subid=20401170&et_mid=6344858
https://www.cnbc.com/video/2021/04/07/e-commerce-surge-is-easing-off-in-some-sectors-this-year-mastercard.html
https://www.mastercardservices.com/en/recovery-insights/commerce-e-volution?source=pr&cmp=global.en-us.global.b2b.mastercard.com.mc.press..gen.commerce-e-volution..download-reports.press-release&et_cid=122469&et_subid=20401170&et_mid=6344858
https://www.mastercard.com/news/media/qdrbk2pz/april-2021-mastercard-ap-consumer-retail-barometer.pdf?et_cid=122469&et_subid=20401170&et_mid=6344858


For Making An Extraordinary Impact

For Commitment to Business Integrity

We’re delighted to be recognized in TIME’s inaugural list for Mastercard’s 
leadership in contactless and B2B payments, as well as digital and 
cryptocurrencies - including collaboration with national governments.

Mastercard’s commitment to ethics and doing well by doing good is 
essential to accomplishing great things with our partners and driving 
positive change. Delighted to be included for a 6th time.

WE’RE HONORED

See the list →

See the 135 honorees →

https://time.com/collection/time100-companies/?et_cid=122469&et_subid=20401170&et_mid=6344858
https://www.worldsmostethicalcompanies.com/honorees/?et_cid=122469&et_subid=20401170&et_mid=6344858
https://time.com/collection/time100-companies/?et_cid=122469&et_subid=20401170&et_mid=6344858
https://www.worldsmostethicalcompanies.com/honorees/?et_cid=122469&et_subid=20401170&et_mid=6344858


Subscribe to this newsletter →

Follow the latest at the AP Newsroom      .  
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