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 "Beyond Rewards: Raising the Bar on Customer Loyalty." Harvard Business Review Analytic Services (sponsored by Mastercard), 2019.

2 "Breaking Good: Looking Beyond Cost Savings." Mastercard, n.d.

3 "Beyond Rewards: Raising the Bar on Customer Loyalty." Harvard Business Review Analytic Services (sponsored by Mastercard), 2019.
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5 "Your Credit Card Benefits Just Got Cut. What Do You Do?" The New York Times (Wirecutter), January 31, 2020.
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¢ "Weathering a Downturn: Forecasting for Issuing Banks." Mastercard, 2020.

A Redeeming Future: Banks' Digital-First Reward Programs
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A Redeeming Future: Banks' Digital-First Reward Programs
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Taking all the Credit: Success for Buy Now, Pay
Later is in the Cards
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