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Overview 

Research by Mastercard and PCMI reveals that out of 6.8 
million small merchants in Mexico, approximately 73% are 
excluded from digital acceptance.

This analysis is detailed in our report, Powering the future of commerce in 
Mexico, Central America, and the Caribbean. 

In this infographic report, we explore the opportunity in Mexico:

 ● Acceptance opportunities by region

 ● Top vertical opportunities

 ● Best infrastructure plays

 ● Top priorities to modernize Mexico’s payment infrastructure
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Understanding Mexico: Scale and untapped 
acceptance potential

1 Refers to the percent of merchants that accept credit, debit or prepaid cards as a payment method. ‘Merchant’ refers to the entire universe of large merchants and 
SMEs, including informal merchants and independent sellers.  
2 Including formal and informal merchants and independent sellers 
3 PCE: Personal consumption expenditure 
4 % of F2F transactions that are contactless

Diagnostic by select states



4    POWERING THE FUTURE OF ACCEPTANCE IN MEXICO

Prioritization by region
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Opportunity sizing by vertical
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Expanding the contactless 
ecosystem in Mexico

Mexico trails the LAC average by 30+pp in contactless penetration 

Although contactless adoption is high in small merchants, the total F2F 
transactions share is low
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The modern acceptance ecosystem 
in Mexico
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What’s next? The priority innovation 
levers to accelerate acceptance

Acceptance value propositions for Mexico’s evolving merchant and 
consumer needs

Merchant 
activation via 
incentives, digital 
onboarding and 
omnichannel

#3

Digital-first 
acceptance to 
overcome low POS 
penetration

#1

“Our goal as an acquirer is not 
to focus on the bottom of the 
pyramid, but rather on the formal 
economy, where there remains 
a significant opportunity to 
expand digital acceptance.”   
–Pablo Jiménez González, CEO, 
Getnet Mexico   

“We believe
the continued expansion of 
contactless will play a key role 
in driving the next stage of
payments growth across Mexico.”   
–Gabriel Mejía,
General Manager, 
Global Payments 

Contactless and 
tokenization to scale 
high-frequency use 
cases

#2

“Everyday value in Mexico will 
come from acceptance solutions 
designed for high-frequency use 
cases like mobility and transit — 
with the right UX, pricing, and 
infrastructure to make digital 
payments as seamless as cash.”   
–Eduardo Marín, Vice 
President, North LAC,  
Mastercard 
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Roadmap for a 2030 acceptance 
transformation: From contactless 
readiness to mass digital acceptance

MODERNIZING THE 
ACCEPTANCE TECH STACK

2026-2027

 ● Enable fully digital merchant 
onboarding

 ● Decouple acceptance from 
hardware through Tap on 
Phone, QR, pay links, and 
chat-based payments

 ● Integrate low-cost transfer 
rails

 ● Continue to launch 
contactless infrastructure

INTELLIGENCE, TRUST, AND 
AGENTIC COMMERCE

2027-2028

 ● AI–driven shopping

 ● Automated reconciliation

 ● Adoption of biometric 
authentication

EMBEDDED, OMNICHANNEL, 
AND INSIGHT-DRIVEN 
ACCEPTANCE

2029-2030

 ● Total omnichannel coverage

 ● Embedded acquiring

 ● Real-time data and AI-driven 
insights

 ● Next-generation contactless 
functionality: Tap to More and 
Tap on Device
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Mastercard as a strategic end-to-end 
partner for acceptance
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Learn more
The data in this infographic is part of a new Mastercard whitepaper titled: Powering the future of 
commerce in Mexico, Central America, and the Caribbean. Mastercard commissioned Payments and 
Commerce Market Intelligence (PCMI) to assess acceptance in North LAC. The research included public 
data compilation, analysis of data provided by Mastercard and 20+ in-depth interviews with regional 
executives representing acquirers, payment facilitators, processors, fintechs, technology enablers, and 
Mastercard strategic leaders.

Click here to download Powering the future of commerce in 
Mexico, Central America, and the Caribbean.

Contact us
Eduardo Marín
VP Divisional Acceptance North LAC
Mastercard
Eduardo.Marin@mastercard.com
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