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1 "Beyond Rewards: Raising the Bar on Customer Loyalty." Harvard Business Review Analytic Services (sponsored by Mastercard), 2019.
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“"The Consumer Credit Card Market." Bureau of Consumer Financial Protection, August 2019.
5 "Your Credit Card Benefits Just Got Cut. What Do You Do?" The New York Times (Wirecutter), January 31, 2020.



N PRIRZE 2" RBERE

WRRTRR, PR SREMEERIS
MEMUF LT, BEEL, AMIARET
SR SESVSMENERER. FNRF=<
HIAT AFIFEKG,

MBS AMUEHIRED T A Z1tT, BRI
FRITHRIAT B ERS. R RENEH
BN IRS R E2 20 Pl R o A 21T M =AY,

RMEL L, REBENFRONMNKRESH
RfE, BTRAZEFIRRIIR S AR

R, RpnTHaaE SEMRTIREECEWE
HHns, BEErEEIAERENDES
LRt eIz

FRERR, —HEBTEMRBANSRAE,
H—HERETERELERI, EEREMN
RS ENE MBI ERRN—E D IES
RIEER, B NTUIFIE-RRBR, 2=/

TP N E 2807 G AR SiiREY—38, JERL

BERE"NHE,
R, REEKEFIKT (CX) MAZERIRMH
s RIOERZ MR, SEEEEIR

SliAE

¢ "Weathering a Downturn: Forecasting for Issuing Banks." Mastercard, 2020.

A Redeeming Future: Banks' Digital-First Reward Programs
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More Resources
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Weathering a Downturn: Forecasting for Issuing
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Taking all the Credit: Success for Buy Now, Pay
Later is in the Cards
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